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An underwear with cushions

PROTECTOR It has been designed to prevent hip fracture among elderly due to fall

Rhythma Kaul

& hiveparfers #hindusfanimes. com

NEW DELHE There may finally be
a produet n the market that
would prevent hip fracture
among elderly due to a bad fall.

Named as the hip protector,
the All India Institute of Medical
Sciences AIIMS) in collabora-
tion with Indian Institute of
Technology (II'T) Delhi has
designed a special underwear
that will have cushions or
padding on both the sides, right
over the hip bones, This would
prevent the joints from frac-
turing in case of a fall,

“As their reflexes weaken with
age, older people are not able to
break the fall using the wrist
and fracture mostly the hip
Joint,” said Dr Rajesh Malhotra,
professor, department of
orthopaedics, AIIMS, who is
part of the team working on the
project. “Studies have shown
that chances of hip fractures
reduce to one-third, with the use
of hip protectors,” he said.

About 4.5 lakh people suffer
from hip fractures in India every
vear

“Chances of dying due to hip
fracture are about 30 per cent
within one vear of the injury.

Only 40 per cent of those who
suffer hip fracture walk nor-
mally, the rest require some sup-
port. Hence, prevention
becomes necessary,” he said.

The product looks like any
regular underwear from out-
side, but from inside, it has been
designed innovatively by the
mechanical engineering depart-
ment of 1I'T Delhi to suit the
need of the elderly.

Pieces of a special material,
which is a1 kind of silicon used in
implants, are stitched to the
pockets of the underwear on both
sides. The material has been
designed to withstand the

impact of the fall, "The impact
is five times higher than in prod-
ucts mvailable globally. It will be
available at one-tenth the price,”
said Profiessor Naresh Bhatnagr,
mechanical engineering depart-
ment, [I'T Delhi. A piece should
mzimum cost TH00,

The product can be washed
and dried in the machine like
any garment. The institute has
developed o technigue for in-
house manufacturing,

The Department of Science
and Technology, Government
of India, has funded the project,
“In six months, we will begin tri-
als on the target group,” he said.
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This newly coined term — Technology Involved Woman —
is proof that women are not just catching up with men
when it comes to technology, but even outracing them

Kritika Kapoor

echnology is presumed tobe a man's
I world, Proof —every high-tech gizmo
advertisement on television that
doesn't even pretend to be catering to any
other demographic besides the important-
looking suave businessmen/ teenage boys,
And, as “The Social Network™ already poi-
nted out, even Facebook was invented by a
freshman, hopped up on testosterone, to de-
arade women by rating their anatormy. The
Silicon Valley boasts of several male inha-
Dbitants, but women who make it big in the
techno world ave few and far between, In th-
ese far from ideal circumstances, the Tech-
nology Involved Worman (TIE for short) has
thrived and blossomedl. What's TIF you ask?
The term describes all the women, ranging
from theee in their 208 to the ones in there
508, who “areusing computers and technol-
Cgy more than ever intheir daily lives” aka
the Blackberry girls, the Facebook moms
and the Tweeting aunties.

SOCIAL NETWORKING SITES

In a 2008 survey, wornen around the word
were the majority userson every social net-
working site, leaving men behind by a huge
margin. Women over the age of 55 were, in
fact, the fastest growing demographic on
Facebook. While men dominated the Digg,
YouTube, and LinkedIn sphere of the inter-
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net, women reigned supreme in the Twitter,
MySpace, Bebo and Flickr arena. Fast for-
warid to 2011 India, where though the num.
ber of male users on Facebook is larger
thanthat of women, but the latter increased
by amargin of 77 in thelast three months

Manasi Chatpalliwar, 22, a law student
and part-time model, loves soeial network-
ing sites - not just o keep in touch with
friends, but also because it helps her make
professional contacts. “T have marde a sepa.
rate work profile on Facebook, and 1 keep
Tosting my new shoots online”

Aitl Dutt, 23, needs her regular dosage
of Tweeting and blogging. “T have been
blogzing since [ was 13 - from MySpace,
Blogspot to Wordpress., Tumblr's the “in’
thing now and then there’s the whole mi-
croblogging trend. As a journalist - it helps
me get stories through contacts, track my
Tavourite authors and journalists. My
friends and Thave grown up with the inter-
net. In fact, formy generation, it was never
amale domain to begin with.”

Rozita Kapoor, 52, who would have never
dreamed of going near a computer 1l five
vears ago, let alone operate one, now says
that her days are incomplete without Face-
ook, Kapoor, who is an enfreprener, says,
“1 got hooked on to it after [ saw all my
friends signing up. Besides, my entire ex.
tended family is on Facebook, and T didn’t
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want to miss out on all the pictures they Mmessenger services 1l

posted. Thavealsobeen trving to locate the
friends I had lost touch with. Now, 1 spend
a couple of hours on Facebook every day. 1
also Google things a lot now, 1 never re
alised how handy it could be before.”

Has she tried other social networking
sites? T have heard about Twitter,” she
replies, adding, “But I am taking it one
step at a time, so maybe someday soon 1
will join that too.”

SMARTPHONES

An international survey found that
women around the world appear to be
more likely to perform a range of activi
ties on their smartphones than men, they
Were more actively accessing social net-
wirking sites (79% vs 6% ), playing games
(76% Vs B5% ), sharing photos/ videos (73%
s 65%) and conducting financial transac-
ol (80% Vv 48%). And acoording o Blac
kberry India, the country is seeing this
trend ‘as well. Here in India, the smart-
phone trend has caught on with the youn-
geT gemeTation, both male and female, but
it seems that it's the moms whoare getting
mest hooked on to the deviee!

“Various social applications like BEM,
BEM ooimected applications and utility
apps such as Tarla Dalal eooking app, dri-
v safiely Twitter and Facebook on Black:
Berry are some of the popular apps that
are being widely dovmloaded and usecd
The latest study, ‘21st Century Mabile
Mom Report’, shows the smartphone as
more indispensable tomoms. In fact, more
than half (53%) of the moms surveyed
said they purchased a smartphone upon
becoming a maorm. Moms are 13% mare
likely than the average women to have a
smartphone,” said Annie Mathew, head of
alliances and developer relations in India
for research in motion, Blackberry

“Avery significant number of women
buyers are opting for smartphones today
With their myriad of applications and
functionalities, which allows them to
strike a perfect balance between their per-
sonal and professional lives. We focus on
Dbringing an additional element of “style’
in our smartphones. Colours like cyan
fuchsia and sea green have trickled down
from nnways to the world of smart-
phones because women want to be bold
arl different. Today with the ability to
personalise sartphones to one’s person-
il tastes and style, the demand for smart-
phones amongst wormen is definitely on a
rise,” says Poonam Kaul, director - com.
munications, Nokia India.

Shabnam Budhraja, 50, has had a
smartphone for four months now she
says, “Sinoe I'm a hommemaker, 1 have
more time to understand the phone. The
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sAppsuited me morebe
ilyof five and often we
parts of the warld. I ne
all that tech-savvy, but ¢
proved me wrong. 1 ¢
versed with compuiters
becausel don't need tot
ing or some other indun
o0 operate all these ga
been a necessity rath
elsa,” She says she also
applications. “T have
phone andother things
download applications-
ingand then there othe:
Tern. Whenever [ getbe
she says with a laugh.
OTHER GADGETS
With perscmal organis
dligital tablets fast vac
several surveys have t
findouteach gadget’s g
v Back in India, whil
find their laptops and t
Hle, and the younger -
phones, ipods and table
Toriant as say - theirlu
is the homemakers' an
ernerations’ growing o
market that makes for :
“Thave an ipad, a lap
always thought Twas e
lenged, but actually wi
up, considering that we
efs we can't live with
home andthe first thing
laptop. Even during t
stantly on your phone,
checking mailor listen:
Ishita, a22-yearold law
Shobha Rakesh, a hc
her free time download
movies and playing So
top. The Kindle, says tl
given her a new lease ¢
dictedto the Kindle. Tar:
itiseasiertoaccess boo.
released in India. I de
wold do without it.”
Swati Mathur, gener
uct marketing and corp
tion, Markimy india, sa
very keen on getting Gl
average, 40%, of theirs
uted to women. She say
cept is that women nes
their windows on deser
=0 the product is basic
women. I think womer
terest in technology
bracket of the women W
is from 2245 vears.”
Seerms like the TIFs

‘Young desis still prefer to work abroad’

Samid ha Sharma | mn

Mumbai: Young India’s fixa-
tion with the West continues
even though many nonresi-
dent Indians and expats be-
lieve this is their preferred
place of work. Even the growr-
ing economy at home, clock-
ing one of the best growth
rates in the world, hasn't de-
terred the yvoung workforce
here from wanting to take a
flight abroacd.

Despite the gloom sur-
rounding the developed econ-
omies, a majority of younger
employees in India are keen
on seeling jobs abroad that,
too, without a pay hike, aec-
cording to findings of a sur-
vey conducted by a global
recruitment firm. Although,
jobs may have dried up inthe
sluggish  developed coun-
tries, young Indian profes.

sionals below 40 years still
prefer to go outof India, said
Ma Foi Randstads quarterly
review of ‘mental mobility
status"of emplovees globallw
In fact, India ranks the high-

eston the mobility index.
Tallking to TOL E Balaji,
MD & CEOQ of Ma Foi Rand-
stad, said, “This is what
youngsters in their 20s and
A0z prefer but that
does not mean job
opportunities are
available in these
markets, The ur-
ban voung prefer the Western
economies like US, Europe,
South-East Asia, Europe and
Anstralia, if given achoice to
worle abroad.” As many as
28% emplovees with lower
educational  qualifications
zaid they would move abroad
even if they do not manage a
hike while a higger

chunk of emplovess with
higher education — 60% —
zaid they will opt toworl out-
zide at the same salary A sig-
nificantly higher proportion
of men—T9% —expect to go
abroad for worle that prom-
izes higher pay compared to
B3 % women.

While India has seen a
baclk flow of talent in the re-
cent years i the
baclkdrop of thefi-
nancial crisis
which hit the
world in 2008, the
survey indicates that yvoung
Indians do not mind gettinga
global exposure professional-
Iy * 1 you loolk at the 80% who
have said they want to move
abroad, a majority of them
wiould consider working out-
zide of India forsixmonthsor
a year, Not that all of these
wotld be ready to migrate to

another country,” said Surab-
hi Mathur-Gandhi, VP (IT
sourcing) at Teamlease Sear-
vices, The IT sector which
emerged in the early 2000s as
a big draw for middleclass
young Indians was a lot todo
with it offering opportunities
to work abroad. But things
have changed over the years
with challenging work com-
ing to India, added Gandhi
from Teamlease, a staffing
gervices firm. * The reason
forwanting to goout of India
inthe IT sectoris not because
of the quality of work onoffer
here, itislargely becausepeo-
ple want a lifestyle change™
shesaid.

Thesurveysaid thatwhile
globally employess do not
want to move abroad for jobs
with less than a third of the
respondents worldwide sup-
porting the idea China and

India, stood out as 84% and
58% of employees, respec-
tively, said they would move
abroad if they got the right
job. In another extreme, em-
ployees in countries such as
Denmark, Japan, Luxem-
bourg and Switzerland indi-
cated they want to stay put
evenif they get a pay rise.

Sunil Goel, director, Glob-
alHunt, an HR recruitment
firm, said, “Though salaries
in India have gone up and be-
come globally competitive,
the young Indian wants to
taste foreign soil and get
more exposure in their re-
spective professions. Opting
for a job abroad still works
like a dream come true for
young Indians as they are at-
tracted by better lifestyle,
best in class infrastructure,
organized policies and gov-
Ernance.”
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Financial
turmoil apart,
it's work as
usual at IIM-A

feBureau

Ahmedabad, Jan 5: Fearsof
an uncertain economic envi-
ronment may have taken
their toll on summer place-
ments for students of most
business schools, but at the
country's top-rated Indian
Institute of Management,
Ahmedabad, its business as
usual. More than 110 firms
from diverse sectors such as
banking and financial ser-
vices, consumer goods and
telecom have recruited IIM-
A Class of 2013 for summer
internship between April
and June 2012,

IIM-A released its first au-
dited placement report, pre-
paredincompliance withthe
newly evolved Indian Re-

‘porting Placement Stan-
dards late on Wednesday
evening. As per the official
communique issued by the
institute, 377 of the total 379
students of the PGP in Man-
agement Batch of 2011-13
managed to get recruited for
their summer internships.
Prevailing financial turmoil
notwithstanding, the bank-
ing, financial services and
insurance sectors hired in
large numbers, accounting
for almost 30% of recruit-
ment with 112 offers. Major
recruiters included the Roy-
al Bank of Scotland, Citi-
group, HSBC, Morgan Stan-
ley and Goldman Sachs.

Consumer goods, IT, man-
ufacturing, online services
and pharmaceuticals alsc
hired significant number of
students, This year,however,

there was an increased pres- -

ence of the pharma sector

with participation of first-

time recruiters like Abbott,

Novartis, GSK and Astra
. Zeneca.

Most companies have of-
fered internships in India
with 309 studentsslated todo
their summer internship in
the country itself, 24 would
goto South-East Asia and 15
to Europe.

Virat Vaibhav ND 06/01/2012
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